Department of Mass Communication, CRSU, Jind

L | [ Program of study and its duration Y Mass Communication, 02 Year I’rugram_{l_nc
2 | MOU’S and Collaboration for this program Nil A
t3 Business Houses/Companies which visits ABP, Dainik Jagran, Amar Ujala, Dainik |
Campus for recruitment Bhaskar etc. \
L 4 | Details of Business House/Companies ABP, Sudarshan News, Diaiﬂikij'cigran, Amar |
offering in- industrial projects/training Ujala, Dainik Bhaskar etc, '.
S5 | Projects/training offered by University Nil |
6 | Entrepreneurship Opportunities Media Journalism, Media Industry 3 ‘||
e Performance o
7 | Opportunities in Education Sector School, College, University el
8 | Opportunities as Social Worker Social, Media Awareness ’J’
| 9 | Opportunities in other Nation Media Relationship & Teaching
1 Opportunities as an Academician In School, Colleges, Universities, Media
L Industries
| 11 | Opportunities for Nation Development Fourth Pillar in Media
12 | Opportunities as Consultant Media Consultancy |
I3 | Opportunities for self- employment and Photography, Film Making, Videography,
.| How program leads to livelihood? Consultancy
14 | Role/Details of Specific Membership for the NIL
program (for eg, Cll, AIMA. ISTE. IAA
ete;)
15 | Aptness of the program with future Media Awareness
challenges |
16 | Can program contributions in rural Yes, Create new opportunities regarding \
development? How? Media Awareness _ |
17 | Industrial Visits related to the program ABP, Sudarshan News, Dainik Jagran, Amar |
made by students Ujala, Dainik Bhaskar etc. |
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