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Objectives of the course 

SGT University is recognized as one of the leading universities in India. It is known 

for high quality education and research in various academic disciplines. 

Communication and Mass Media Research, however, are relatively new research 

disciplines. With the rapid changes in the field of mass media in India, scientific 

enquiry into various aspects related to mass communication becomes necessary. 

Contemporary communication research by Indian scholars which meets international 

standards and which can contribute relevant knowledge to the understanding of the 

various phenomena is, therefore, the need of the hour. The Ph.D. Course Work 

prescribed by SGT University for Communication and Journalism aims to acquaint 

research scholars with the latest trends in communication research and equip them to 

carry out scientific research with the rigour expected from research scholars of SGT 

University. 

 

Details of Syllabus  

Unit - 1  

Mass Communication and its concepts  

a. Mass communication, mass communication in India.  

b. History, growth and development of print and electronic media. Major landmarks 

in print and electronic media in Indian context.  

c. Press Council and Press Commissions of India, status of journalism and media 

education in India.  

d. Models and theories of mass communication, normative theories. 

 

Unit - 2  

Development Communication and Social Change  

a. Concept and definition of development communication, role of media and 

journalism in society.  



b. Deconstruction of dominant paradigm of communication and development. 

Responses and critique of dominant models.  

 

Unit - 3  

Journalism and News Reporting 

a. Concept of Journalism, News-concepts, determinants (values), structure and 

perspectives. Reporting for print, radio, television and digital media. Types of 

reporting. National and international news agencies and feature syndicates, functions 

and role.  

b. Writing for print, electronic and new media.  

 

Unit - 4  

Advertising and PR 

a. Definition, concept, functions, types, evolution of advertising, standards and ethics 

in advertising. Theories and models of communication in advertising.  

B. Public Relations and Corporate Communication - definition, concept and scope.  

 

Unit - 5 

Media Laws and Ethics  

a. Concept of law and ethics in India and rest of the world.  

b. The Constitution of India, historical evolution, relevance.  

c. Concept of freedom of speech and expression in Indian Constitution.  

 

Unit - 6  

Film and Visual Communication  

a. Film and television theory.   

b. Approaches to analysis of Indian television.  

c. National cinema movements: Soviet Montage cinema, German Expressionistic 

cinema, Italian Neo-Realistic cinema, French New Wave cinema, British New Wave 

cinema, Indian New Wave cinema, Period cinema. Cinema in the new millennium.  
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